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Alliance MMA, Inc.
Common Stock

AMDMA
7,777,778 - 10,000,000

1,111,111 - 3,333,333
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Who We Are

Alliance MMA intends to create the premier promotional showcase
for aspiring mixed martial arts (MMA) fighters to advance to the
sport’s highest level of professional competition. We expect to

achieve our goal by acquiring successful regional promotions and, in
order to expand our MMA fan base, by acquiring and developing a
world-class media production and distribution operation, as well as an
electronic ticketing platform.
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Industry Overview

MMA is a full contact sport that permits fighters to use technigues from both striking and
grappling martial arts such as Boxing, Wrestling, Taekwondo, Karate, Brazilian jiu-jitsu, Muay
Thai, and Judo.

Professional MMA fights are legal and regulated by athletic commissionsin all 50 states.

Interest and participation in the sport is growing at a rapid pace - over 1,160 professional and
pro-am events were held in the United States in 2014, and over 3,050 such events were held
in 2015. According to the National MMA Registry, in 2015 there were a total of 15,105
professional MMA bouts and 12,190 amateur bouts.

Led by the UFC in terms of prominence and market share domestically, there are in excess of
600 domestic regional MMA promotion companies promoting approximately 40,000 male
and female professional and amateur fighters. Internationally, the number of MMA
promotions exceeds 1,025, with in excess of 90,000 professional and amateur MMA fighters.
According to the UFC website, live MMA events are currently televised in over 129 countries
and territories in approximately 800 million households in 28 languages.
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Our Objectives

Alliance MMA intends to acquire and combine five leading regional MMA promations (the
“Target Companies”), along with certain MMA media libraries and distribution platforms (the
“Target Assets”), and plans to acquire additional regional promotions. Going forward:

*  We intend to enhance the collective market share and profitability of the businesses of the
Target Companies through increased ticket sales, incremental events, centralization of
certain common business functions, and the application of best business practices

We will strive to produce a highly-organized showcase event conduit to become the
premier feeder organization to the UFC, Bellator MMA, World Series of Fighting, and other
prestigious MMA promotions worldwide

We plan to invest so as to expand the quantity and quality of our live video production and
content distribution assets which currently include a media library of 10,000 hours of early
career bouts of MMA icons

We anticipate expanding the customer base of the MMA industry’s leading electronic
ticketing platform operation through enhancements in software technology
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Our Strategy

Over the next 12 months, we intend to:

Acquire additional regional MMA promotions in order to develop national sponsorship arrangements, and
expand existing regional sponsorship arrangements, in support of the Company's network of live MMA events

Leverage the Target Assets and the existing media libraries of the Target Companies, along with the
production of new, original live MMA programming created at our ongoing professional MMA events, and
monetize both through domesticand international distribution arrangements

Increase historicrevenue by expanding the average annual number of events for each promotion, and
through the application of best business practices, including economies of scale associated with centralizing
common business functions, as well as migrating certain promotions from paid event venue arrangements to
venuesthat will compensate the promotions for hosting events

Aggregate control of the sales chain through ownership of CageTix, and instituting the use of CageTix across
all the Target Companies, potentially capturing additional profit margin and valuable customer data analytics

Secure highly-regarded professional fighters to multi-fight agreements, which willenhance our reputation and

the value of our live MMA programming content through domesticand international distribution
arrangements

www. aliance
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Target Companies

Hoosier Fight Club | http://hoosierfight.club/

Cage Fury Fighting Championships | http://cffctv/

Combat Games MMA | http://www.combatgamesmma.com/
Shogun Fights | http://www.shogunfights.com/

V3 Fights | http://www.3fights.com/

GoFightLive | http://www.gfl.tv/

CageTix | https://www.cagetix.com/

www . aliancemma.com




Mame Years Experience

Joseph Gamberale
Diector

PaulDanner
Charman

lohn Price
Chief Financial
Officer

Haydak
ident®

Key Leadership

Selected Prior Experience

Career Wl Street veteran and founder of Centurion Capital Hedge Fund.
“Roll-up” specialst who began hiscareer at Solomon Brothers, then later
with Merrill Lync h where he ran the artist and entertainers wedlth
manzagement group.

ompanies including a Nasdag-lsted
up venture. t h Fortune 50 & encewho has
conducted business ope inernts. Formerly served as a
Nava Avizor fiying the

Former CFO of MusclePharm, a publicly traded sports nutritional
supplement company. Seasoned CPA with broad operational experience in
high growth domestic and nternaional companies, ncluding aud it expertise
gained through his prior affilEtion with Ernst & Young.
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Select Financial Data

Revenue & Profit

UAN-DEC] A N-JUN]
Net Revenue 5
Cost of Revenue
Gross Profit

Capitalization
Number of Events
Average Events per Promotion 2.6 Maximum Minimum
Raise
Founders 53% 68%
Purchase Metrics Acquisitions 4% 18%
Public 14%
Stock lssued to Acquisitions In Offering i
Cash Value of $tock Issued to Acquisitions In Offering 188,080
Actual Cash lssued to Acquisitions In Offering 640,000
Total Cash Equivalent Issued In Offering
Average Cost per Acquisition 51,054 841
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Contact

NETWORK 1 FINANCIAL

Keith Testaverde
Network 1 Financial Securities, Inc.
2 Bridge Avenue, Building 2
Red Bank, NJ 07701
(732) 758-2001
ktestaverde@netwl.com
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